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1. HammeHOBaHMe JUCHUIIINHBI
Applied Analysis of Industry Markets

2. MecTo IMCHHUILIMHBI B CTPYKTYpeE 00pa30BaTeIbHOM NMPOrpaMMBbI

JlucrumiimHa BXOJIUT B BApUaTUBHYIO YacTh biioka « b.1 » oO0pa3oBaTenbHON MpOrpaMMBbI IO HaITPaBICHUSIM
MOATOTOBKH (CMEIUATBLHOCTSIM):

Hanpasnenue noarorosku: 38.03.01 DxoHomMuka

HaIpaBJIECHHOCTh MEXTyHAPOIHBIN OU3HEC



3. [lnanupyembie pe3y/ibTaThl 00y4eHUs M0 AUCHUILINHE

B pesynbrare ocBoenus aucturuinasl Applied Analysis of Industry Markets y oGyuatotierocst 107mKHbBI
OBITH C(HOPMUPOBAHEI CIIETYIOIINE KOMIIETCHIINH:

38.03.01 DxoHOMUKa (HAMPaBIEHHOCTH : MeXTyHapOIHBIN OM3HEC)
ITK.9 CniocoGeH mpuMeHSTh METOIbl UCCIICIOBAHMS IEITSILHOCTH OpraHU3aIMH (TIPEATIPUSITHS)
Nuaukaropsl
ITK.9.1 Beibupaer u npuMeHseT CTaTUCTUYECKHUE, SKOHOMUKO-MAaTEMaTUYECKHE U MAPKETHHT OBBIE
METO/]Ibl UCCIIeI0BAaHUS KOJIMYECTBEHHBIX U KAUECTBEHHBIX ITOKa3aTeseil e TeNbHOCTH OpraHu3alun
(npeanpusTus)



4. O0beM U coJepkaHue TUCHUTITHHBI

HanpasjieHue moaAroroBKu

38.03.01 DxoHoMUKa (HanpaBICHHOCTh: MeXayHapoIHbINH OU3HEC)

dopma o0yuenus

(ak.4ac.)

O4YHast
NeNe TpumecTpoB, 11
BbI/ICJICHHBIX 1JI51 U3y4Y€eHUS
AUCHMILINHBI
O0beM TMCUMILINHEI (3.€.) 3
O0beM TMCUMILINHBI (aAK.4aC.) 108
KonTakTHas padora ¢ 42
npemnojaasareseM (ak.4ac.),
B TOM YHCJIE:
IIpoBenenue JJeKIHOHHBIX 14
3aHATHH
IIpoBeneHne NpakKTHYECKHUX 14
3aHATHI, CEMMHAPOB
IIpoBenenue Jad0paTOPHBIX 14
padoT, 3aHATHI 1O
HHOCTPAHHOMY fI3bIKY
CamocTrosiTesbHast padoTa 66

@®opMBbI TeKyl1ero KOHTPOJIS

3amuiiaeMoe KOHTPOJIbHOE MepoIpusiTHe (2)
[TuceMenHO€ KOHTpOsIbHOE MeponpusTue (1)

DopMbI IPOMEKYTOUHOM
arrecTaumu

3auer (11 Tpumectp)




5. AHHOTI/IPOBaHHOC OonmucaHue CoaAcpKanusd pasacjaoB U TEM TUCHUIIJIHHBI

Applied Analysis of Industry Markets
The discipline is aimed at developing market assessment skills in quantitative and qualitative metrics. Students
evaluate the structure and capacity of the industry market, the concentration of market power and other
characteristics for forming management decisions.

Introduction to the theory of industry markets
The subject and object of research within the framework of the economics of industry markets. Evolution of the
theory of industry markets. The main stages of the discipline development: the change of research paradigms.
The SCP paradigm. A structural approach. The Chicago School: basic theoretical and empirical achievements,
criticism of the approach. Game theory as a tool for analyzing the strategic interaction of firms in the markets. A
new empirical approach within the framework of the theory of industry markets. The approach of J. Sutton's
approach to explaining the problems of competition and concentration. The importance of the theory of industry
markets for applied research from the point of view of the state.

Types of market structures
Market. The boundaries of the grocery market. Industry. The discrepancy between the concepts of market and
industry. The allocation of industries in practice. Classification
features of market structures. Comparative analysis of the main types of market structures. Concentration
indicators as a characteristic of the structure of markets.

Barriers to market entry
Entrance to the market. Definitions of entry barriers (concepts of Bain, Stigler, Weizzecker). Classification of
entry barriers. Classification of industries by entry barriers. Exogenous barriers. Problems of assessing
administrative barriers. Endogenous barriers.

Porter's Five Forces Analysis
The "driving forces" of the market. The analysis of M. Porter's five forces as a method of analyzing the
competitive environment in the industry. The threat of new players. The threat of the appearance of substitute
goods. The market power of buyers. The market power of suppliers. Intra-industry competition. Basic strategies
of competition according to M. Porter: offensive, defensive.

Bilateral markets
Types of two-way markets: one-on-one model, a two-way market with the participation of the platform.
Features of bilateral markets relative to traditional structures. Network effects of bilateral markets. Two-way
market as a business model. Methods for assessing the presence of externalities in consumption between two
groups of users.

Market capacity assessment
Market capacity. Approaches to assessing market capacity. The technique of TAM, SAM, SOM. Assessment of
market capacity based on the results of qualitative and quantitative studies of consumer behavior.



6. MeToanueckue YKa3aHus /151 00yYaIOUIMXCH 10 OCBOCHHIO JUCIHUIIIHHBI

OcBoeHme JUCIUIUIMHBI TPeOYeT CUCTEMATHYECKOT0 U3YUEHHUs BCEX TEM B TOM IOCIIE0BATEIBHOCTH, B
KaKoW OHM yKa3aHbl B paboueil mporpamme.

OcCHOBHBIMU BUAAMH y4€OHOU pabOTHI ABJISIOTCS ay IUTOpPHBIE 3aHATUA. VX 1ensb - pacmmputh 6a3oBbie
3HaHUA 00yYaIOIIKXCs 10 OCBAMBAEMOM AUCLHUIIIIMHE U CUCTEMY TEOPETHUECKUX OPUEHTHPOB IS
HOCJIEAYIOIEro 6osee riry00Koro OCBOSHHUs IIPOrpaMMHOT0 MaTepualia B X0/1€ CaMOCTOSATEIbHOM PaboOTHI.
OOyuaronieMycst BAXKHO IOMHHUTb, YTO KOHTaKTHas1 paboTa ¢ mpernoaBaTeneM 3(h(HEeKTUBHO TOMOTAET eMy
OBJIa/IETh MMPOTPaMMHBIM MaTepUaioM Ojarogaps pacCTaHOBKE HEOOXOIUMBIX aKLIEHTOB U yAECPIKaHUIO
BHUMAaHMS MHTOHAIIMOHHBIMH MOJTYJISIIIUSIMH TOJIOCA, A TAKXKE MOAKIIIOUYCHUEM ayAHO-BH3YalbHOTO MEXaHU3Ma
BOCIIPUATHS HHPOPMALIUY.

CamocrodTenbHas paboTa MpecienryeT ClIeAyIoHe Heu:

— 3aKpEeIUIEHNE U COBEPIIEHCTBOBAHUE TEOPETUUECKUX 3HAHHUM, TIOTYYEHHBIX Ha JIGKLIMOHHBIX 3aHATHAX;

- (hopMupoBaHKE HaBBIKOB MOATOTOBKU TEKCTOBOW COCTABIIAOLIEH HHpOpMALUK y4eOHOTO U HAy4YHOTO
Ha3HAYEHUs JUIsl pa3sMELCHHs] B PA3JINYHBIX MH(POPMALMOHHBIX CUCTEMAX;

- COBEPIIIEHCTBOBAHUE HABBIKOB [TOMCKA HAYYHBIX MyOIMKaluil 1 00pa30BaTENIbHBIX PECYPCOB,
pa3MeleHHbIX B cetn HTepHeT;

- CAMOKOHTPOJIb OCBOEHUS IIPOrPaMMHOI0 MaTepHaa.

Ooyuatomiemycst HEOOXOAUMO MOMHUTB, YTO PE3YJIbTAaThl CAMOCTOSTENIFHON paOOThl KOHTPOIUPYIOTCS
MIPEeroIaBaTeNIeM BO BPEMSI IIPOBEICHHSI MEPOTIPUSATHIA TEKYIIETO KOHTPOJIS M YUUTHIBAIOTCS TIPH
IIPOMEKYTOYHON aTTECTaLUN.

Ooyuatonmmces ¢ OB3 1 nHBaNMMI0B MPEIOCTaBIAETCS BO3MOXKHOCTh BbIOOpa (popM nmpoBeeHust
MEPONPUATHIA TEKYIIIETO KOHTPOJIS, aTbTEPHATUBHBIX (OpMaM, MPEAyCMOTPEHHBIM pabodel MporpaMMoii
aucuuIuinHel. [IpegycmarpuBaeTcss BO3SMOXKHOCTD YBEJTMUEHUS B Ipejienax | akaJeMHUuecKoro yaca BpeMeHH,
OTBOJIMMOTO Ha BBIIIOJIHEHUE KOHTPOJIBHBIX MEPOIIPUATHI.

ITponetypa onieHMBaHUS Pe3yJIbTATOB 00YUEHHS MHBAJIUAOB U JIUI C OTPaHUYEHHBIMU BO3MOXKHOCTSAMU
3JI0POBbsI [0 JUCLUIUIMHE MPEeIyCMaTPUBAET MPeA0CTaBIeHUE HHPOpMaLH B (popMax, aTanTHPOBAHHBIX K
OIPaHUYEHUSM UX 310pPOBbS U BOCIIPUATHSA HHPOPMALIUY.

ITpu npoBeieHNH TEKYyIEro KOHTPOJI IPUMEHSIOTCS OLIEHOUHBIE CPEACTBA, 00eCIeUnBaroLIe nepeaavy
nH(popMalnu, OT 00yyaroLIerocs K IpernoaaBaTesio, C y4eToM ICUX0(PU3N0IOTHYECKUX 0COOEHHOCTEN
3I0POBBST O0YJAFOIITIXCS.

7. llepedyeHb y4eOHO-MeTOAMYECKOT0 00ecTiedeH s AJIsl CAMOCTOSAITEIbHOM PadoThI
o0y4aromuxcs o JUCIUIINHE

[Ipu camocTosTeNbHON paboTe 00yUaIOMIUMCS CIETYET UCIOIB30BaTh!

— KOHCIIEKTHI JIEKITHIL,

— JINTEPATypy U3 MEePEYHSI OCHOBHOU U JOTOJTHUTEIHHOM Y4eOHOH TUTEpaTyphl, HEOOXOIUMOMN ISt
OCBOCHMS TUCIUIUIUHBI (MOJTYJIST);

— TEKCT JIEKIUN Ha SJIEKTPOHHBIX HOCUTEISX;

— pecypchl HH()OPMAITMOHHO-TEIIEKOMMYHHUKAITMOHHOH ceTn "MHTepHeT", HEOOXOAMMBIE JIIST OCBOCHUS
JTUCIUTUIUHBL,

— JIMIIEH3UOHHOE U CBOOOIHO pacpOCTpaHIEMOE MPOrpaMMHOE 00eCTIeUeHNEe U3 TIEPEUHSs
MH(OPMALIMOHHBIX TEXHOJIOTHH, UCIIOJIb3YEMbIX IIPHU OCYIIECTBICEHUH 00pa30BaTeIbHOrO MpoIecca mno
JUCIUIUINHE;

— METOAMYECKHE yKa3aHUs i1 00y4arOIIUXCs 0 OCBOSHUIO AUCIUILTUHBIL.



8. IlepeyeHb OCHOBHOM M IONOJTHUTEILHON Y4eOHOH JTUTEPATYyPHI

OcHoBHAA:

1. Coase R. H. The firm, the market, and the law/R. H. Coase.-Chicago:Chicago University Press,1990, ISBN 0-
226-11101-6.-217.-Incl. bibliogr. ref.

2. Baines P.,Fill Ch.,Page K. Marketing/P. Baines, C. Fill, K. Page.-Oxford:Oxford University Press,2008,
ISBN 978-0-19-929043-7.-859.-Incl. bibliogr. ref.

JdomosHuTeIbHAS:
1. European business systems. Firms and markets in their national contexts/ed. R. Whitley.-London:Sage, 1997,
ISBN 0-8039-7815-4.-291.-Incl. bibliogr. ref.

2. Frank J. Fabozzi. "Foundations of Global Financial Markets and Institutions", Fifth Edition. / Frank J.
Fabozzi, Frank J. Jones // [S.1.] : The MIT Press. 2019. ISBN 9780262351720 [Dnexktponnsiii pecypc] URL:
http://search.ebscohost.com/login.aspx?direct=true&scope=site&db=nlebk&db=nlabk & AN=2518021
http://search.ebscohost.com/login.aspx?direct=true&scope=site&db=nlebk&db=nlabk & AN=2518021



9. Ilepeuenn pecypcoB cetu UHTEpHET, HEOOXOAUMBIX /IJII OCBOCHHUSA TUCIUILINHBI

https://permstat.gks.ru/statistic Rosstat

https://www.nielsen.com/ Nielsen

https://www.ipsos.com/ru-ru Ipsos Comcon

https://esomar.org/ ESOMAR

https://ve.ru/marketing/69023-5-sil-portera-primer-analiza-s-poshagovoy-instrukciey-i-tablicey
Example of analysis

https://www.researchgate.net/publication/332345806_Osobennosti_dvustoronnih_rynkov_setevyh_blag
Bilateral markets
https://www.gfk.com/ru/home GfK
10. Ilepeyenb HHPOPMAIMOHHBIX TEXHOJIOT U, HCIOJIb3yEeMbIX IIPH OCYIIECTBJICHUMN
00pa3oBaTeJIbHOI0 MpOoIecca MO JMCUUILIHHE

O6pazoBatenpHbIN nporiecc no guciuiinHe Applied Analysis of Industry Markets npeanonaraer
HCIIOJIb30BAaHUE CIIEAYIOIIEr0 IPOrpaMMHOro oOecreueHus: 1 UH(POPMAIIMOHHBIX CIIPABOYHBIX CUCTEM:
1) [Ipe3enTanoHHBIE MaTEpUaIbl (CIARIbI IO TEMaM JIEKIIMOHHBIX 3aHATHI);

2) Hoctym B pexxume on-line B DiekTporHyto 6nbmuoreunyto cucremy (3bC);

3) JlocTym B 3JIEKTPOHHYIO HH()OPMAIIMOHHO-00pa30BaTEeIbHOM Cpely YHUBEPCUTETA,

4) lnTepHeT-CEepBUCHI U 3JIEKTPOHHBIE PECYPCHI.

ITepeyeHp HEOOXOIUMOTO JIUIEH3UOHHOTO U (WJIM) CBOOOJHO pacpOCTPaHAEMOT0 TPOTPaAaMMHOTO
obecrieyeHust:

1. Ilpunoxenus, Mo3BOJISAOLIEE IPOCMATPUBATH U BOCIPOU3BOIUTH MeAHakoHTeHT PDF-(daiinos;
2. OducHble nakeTbl NPUIOKECHUH.

The educational process involves the use of the following software and information reference systems:

1) Presentation materials (slides on lecture topics);

2) On-line access to the Electronic Library System (EBS);

3) Access to the electronic information and educational environment of the university;

4) Internet services and electronic resources.

List of necessary licensed and (or) freely distributed software:

1. Applications that allow you to view and play the media content of PDF files;

2. Office application packages.

When mastering the material and completing tasks in the discipline, it is recommended to use materials posted
in the Personal Accounts of students of ETIS PGNIU (student.psu.ru ).

[Tpu ocBoeHMM MaTepHalia v BHITOJHEHHS 3aJaHH TT0 JUCIUIUINHE PEKOMEHIYETCS HCTIOJIh30BaHNE
MaTepuasoB, pa3MeIeHHbIX B JImunbix kabuHeTax ooyuatomuxcss ETUC [ITHUY (student.psu.ru).

[Ipu opranuzanuu AMCTaHIIMOHHOMN paOOThI U MTPOBEICHUU 3aHATUI B pEeXKUME OHJIAH MOTYT
MCTIOJIB30BAThCS:

cuctema BHIcoKOoH(epeHIICBs3H Ha ocHOBE Tuiatdopmbl BigBlueButton (https://bigbluebutton.org/).

cucrema LMS Moodle (http://e-learn.psu.ru/), koTopast moaIepKkuBaeT BO3MOKHOCTh HCIIOJIb30BAHHUS
TEKCTOBBIX MaTEPUAIIOB U MPE3CHTAILINH, ayJHO- U BUJCOKOHTEHT, a TaK )K€ TECThI, IPOBEPSEMbIC 3a1aHMUs,
3aJaHusl Uil COBMECTHOM palbOTHI.

cuctema tectupoBanus Indigo (https://indigotech.ru/).



11. Onucanue MaTepHAJIbLHO-TEXHUYECKOI 0a3bl, HE0OX0AMMOM AJIs1 OCYIIeCTBJICHUS
00pa30BaTeJBHOI0 NpoLecca 1o JMCUHILINHE

The material and technical base is provided by the availability of:
1. Lecture classes — an audience equipped with presentation equipment (projector, screen, computer / laptop)
with appropriate software, chalk (s) or marker board.
2. Practical classes — an audience equipped with presentation equipment (projector, screen, computer / laptop)
with appropriate software, chalk (s) or marker board.
3. Independent work — an audience for independent work, equipped with computer equipment with the ability to
connect to the Internet, provided with access to the electronic information and educational environment of the
university. Premises of the Scientific Library of PSU.
4. Current control and intermediate certification — an audience equipped with presentation equipment (projector,
screen, computer / laptop) with appropriate software, chalk (s) or marker board

[Tomemenust HayuHoii 6nbmuoreku [II'HUY mist oGecrieueHns: caMOCTOSTEIbHONU PabOThl 00yUYaOIUXCS:

1. HayuHo-Oubnuorpaguueckuii otaen, kopm.l, aya. 142. O0opynoBaH 3 nepcoHalbHBIMU KOMIIBIOTEPA C
JOCTYIIOM K JIOKQJIBHOM U II100aJIbHON KOMITBIOTEPHBIM CETSIM.

2. YnTanpHbI{ 3aJ1 TYMaHUTAPHOM JUTEpaTyphl, Kopm. 2, aya. 418. O6opynoBaH 7 mepcoHaIbHBIMU
KOMIIbIOTEPAMH C JIOCTYIIOM K JIOKaJIbHOH U INT00ANbHOM KOMIIBIOTEPHBIM CETSM.

3. UuranbHbIH 3a71 €CTECTBEHHOM auTeparypsl, kopim.6, aya. 107a. O6opyaoBaH 5 nepcoHanbHBIMU
KOMIIBIOTEPAMH C JIOCTYIIOM K JIOKaJIbHOM U INT00AIbHOM KOMIIBIOTEPHBIM CETSM.

4. Otnen MHOCTpAaHHOM HUTEpaTyphl, Kopm.2 aya. 207. O6opynoBaH | mepcoHaIbHBIM KOMITBIOTEPOM C
JOCTYTIOM K JIOKaJIbHOM U T7100abHONM KOMIIBIOTEPHBIM CETSIM.

5. bubnuoteka opunuyeckoro axynprera, kopmn.9, aya. 4. O6opynoBana 11 nepcoHaIbHBIMU
KOMITBIOTEPAMH C JOCTYIOM K JIOKaJbHOW U T7100a1bHONH KOMIBIOTEPHBIM CETSIM.

6. YuranbHbll 3a1 reorpaduueckoro ¢axynibrera, kopn.8, aya. 419. Obopyaosan 6 nepcoHaIbHbIMU
KOMITBIOTEPAMH C IOCTYTIOM K JIOKaJIBbHOHM H TTT00AIBHOW KOMIIBIOTEPHBIM CETSIM.

Bce xoMIbroTephl, yCTaHOBIICHHBIE B TOMEUICHUAX HAyYHOU OMOINOTEKH, OCHAIIIEHBI CIICAYIOIIMM
MIPOTPaMMHBIM 00€CTICYeHUEM:

Omnepanuonnas cuctema ALT Linux;

Oducnsriit maker Libreoffice.

CnpaBouno-mipaBoBas cuctema «Koncynprantlnroc»



@oH/IbI OLIEHOYHBIX CPEICTB AJIsl ATTECTAMM MO AUCHHUIIIMHE
Applied Analysis of Industry Markets

I[lnannpyembie pe3yabTaThl 00y4eHHsl 0 TUCHUILIHHE IS GOPMUPOBAHUS KOMIIETEHIIUM.
NuaukaTopbl M KPpUTEPUU UX OLleHMBAHUS

IIK.9

Cnoco0eH NpUMEHSITh METO/IbI MCCJIEIOBAHNS IeATeIbHOCTH OPraHu3auuu (MpeAnpusiTHs)

Komnerenuus IInanupyemble pe3y/bTaThl Kputepun oneHuBanus pe3yibTaToB
(MHAUKATOP) o0y4eHust o0y4eHust
IMK.9.1 BE ABLE to: HeynoBJierBopures
Bribupaer u npumensier | assess the market capacity on the | Does not know how to calculate key indicators
CTaTUCTUYECKHUE, basis of qualitative and of market concentration, identify entry barriers
HKOHOMHKO- quantitative research, correctly and assess the strength of their influence.

MaTeMaTHYCCKHE U
MapPKETHHTOBBIC METO/IbI
HCCIIEI0BAHUS
KOJIMYECTBEHHBIX U
KaueCTBEHHBIX
rokKasareJeu
JESITEIIbHOCTH
OpraHu3auu
(mpennpusaThs)

identify the boundaries of the
market, evaluate market power.

POSSESS:

skills of analysis and assessment
of the height of entry barriers,
tools for developing a competitive
strategy of the enterprise in the
market.

Does not know the specifics of bilateral
markets.

Demonstrates the lack of skills in analyzing the
industry market and developing a competitive
strategy of the enterprise.

YnoBaerBopurTeabH
Demonstrates partially formed ability to
calculate key indicators of market concentration
when solving specific tasks,
identify entry barriers and assess the strength of
their influence.

Fragmentary application of skills in analyzing
the industry market and developing a
competitive strategy of the enterprise.

Xopouo
The calculation of key indicators of market
concentration in solving specific tasks is carried
out with minor shortcomings. The student
correctly identifies the entry barriers, but makes
mistakes in their interpretation. He is ready to
explain the functional features of bilateral
markets, but does not explain the phenomenon
of network effects. The analysis of Porter's five
forces and the assessment of the market capacity
are generally successful, but there are
shortcomings that do not allow to formulate an
effective competitive strategy of the enterprise.

OT1iu4HO
The calculation of key indicators of market
concentration in solving specific tasks is carried
out without flaws and serves as the basis for a
qualitative interpretation of the market situation.
The student correctly identifies entry barriers




KoMnerennus
(MHAUKATOP)

IInanupyemble pe3y/bTaThl
o0y4eHust

Kpurepun oneHuBanus pe3yibTaToB
o0y4eHust

OtiamnuyHo
and assesses their impact. He is ready to explain
the functional features of bilateral markets and
fully explain the phenomenon of network
effects. The analysis of Porter's five forces and
the assessment of the market capacity were
carried out successfully, allow to formulate an
effective competitive strategy of the enterprise.




OueHo4YHbIE CPEACTBA TEKYHIET0 KOHTPOJIS U MIPOMEKYTOYHOM aTTecTalun
Cxema gocTaBku ;. ba3zoBas

Bujx MeponpusiTusi NpOMeKyTOYHOM aTTecTANMH : 3a4eT

Cnoco0 npoBeeHust MepoONPHUATHS MPOMEKYTOYHOM aTTecTanuy : OlEHKa 10 JUCHUILUIMHE B paMKax
IPOMEKYTOUHOW aTTEeCTAllUU OIPEIENIAETCSl HA OCHOBE 0aJIOB, HAOpAHHBIX 00YUYAIOIIUMCS Ha KOHTPOJIbHBIX
MEPONPHUATUAX, IPOBOJUMBIX B TEUEHUE YUEOHOI0 MEPHOAA.

MaxkcumanbHoe Koan4decTBo 6aios : 100

KonBepranusi 6a/U10B B 0TMETKH

«otau4Ho» - ot 81 g0 100

«xopomo» - ot 61 no 80

«YJOBJIETBOPUTEJBbHO» - 0T 43 10 60
«HEeYI0BJIETBOPUTEIbHO» / «<He3a4TeHo» MeHee 43 Oaiia

Komnerenuus Meponpusitue KonTpoanpyemble 3j1eMeHTbI
(mHaUKaTOP) TeKYILero KOHTPoJIs pe3yJbTaToB 00y4eHHs
I1K.9.1 Barriers to market entry To analyze and evaluate the height of entry
Boibupaer u npumenser 3ammuaemoe KOHTpPoabHOe| barriers To evaluate market power
CTaTUCTHYCCKHUEC, DKOHOMUKO- MeponpusiTue

MaTeMaTH4YeCKHUe 1
MApKETUHTOBBIE METO/IbI
HCCIICIOBAHUS KOJIMUECTBEHHBIX U
Ka4eCTBEHHBIX ITOKa3aTene
JIEATENIbHOCTH OpraHu3aluu

(mpenmpusTHUs)

IMK.9.1 Porter's Five Forces Analysis | To assess the impact of Porter's Five Forces
BeiOupaet u npuMeHsier IncbMeHHOE KOHTPOJILHOE | on company performance To develop a
CTATUCTUICCKUE, SKOHOMHKO- MeponpusTe competitive strategy for the enterprise in
MaTeMaTHIECKUE the market

MapKETHHTOBBIE METOJIBI

HCCIICIOBAHMSI KOJIMYCCTBEHHBIX U

Ka4eCTBEHHBIX MOKa3aTesIe

JCSITETIbHOCTH OpTaHU3aIUH

(mpeanpusiTus)

IK.9.1 Market capacity assessment | To assess market capacity based on
BribupaeT u npuMeHsiet 3amumaemMoe KOHTPOJIbHOE qualitative and quantitative research To
CTaTHCTMHCCKHC, SKOHOMHUKO- MeponpusaTHe highlight the boundaries of the market

MaTeMaTHYeCKHUe U
MapKETHUHTOBBIE METO/IbI
UCCIIEIOBAHMSI KOJIMYECTBEHHBIX U
Ka4eCTBEHHBIX MTOKa3aTelNeH
JeSITETTbHOCTH OPTaHU3aIUH
(mpenmpusThs)




Crnenudukanuss MeponpMATHI TeKylIero KOHTPOJIA

Barriers to market entry

[Ipon0mKUTENBHOCTD TPOBEACHUS MEPOIIPUATHUS IPOMEKYTOUHON aTTECTalluu: 2 yaca
YcnoBus mpoBeeHUS] MEPOTIPUATHUS: B YAChl ayIMTOPHOI padoThI

MakcumanbHBIH 0ajll, BRICTABISEMBIN 32 MEPOTIPUITHE MPOMEKYTOYHOM aTTeCTaluN: 25
[Tpoxoanoii 6amr: 11

IToxa3zarTenn oeHUBaAHUA

Bajaabl

The group report involves an analysis of the essence of the entry barrier, its features, as well as the
analysis of two examples that describe the problems of entering the market for a newcomer.
Protection of the current control is implemented in the format of an oral presentation up to 10
minutes. After the defense, the teacher asks the students clarifying questions. The assessments of
the group members for the performance of this control activity are identical. For the analysis and
assessment of the height of entry barriers, a student can score from 0 to 15 points.

15

The panel report assumes an assessment of the market power that an old-timer firm may have in
the industry market under consideration. Protection of the current control is implemented in the
format of an oral presentation with a presentation of up to 10 minutes. After the defense, the
teacher asks the students clarifying questions. The assessments of the group members for the
performance of this control activity are identical. A student can score from 0 to 10 points for
assessing market power.

10

Porter's Five Forces Analysis

[TpoaomKUTET HOCTD MTPOBECHUS MEPOTIPUATHS IPOMEKYTOUHOM aTTeCTalluu: 2 yaca
YcnoBus mpoBeaeHUS] MEPOTIPUATHUS: B YAChl ayINTOPHOH padoThI

MakcumanbHbIH 0asul, BRICTABISEMBIN 32 MEPOTIPUITHE MPOMEKYTOUHOM atTecTanuu: 40
[Tpoxoxnoii 6amr: 17

Iloka3aTey OLHlEHUBAHUA

Bajaasl

The control event involves the preparation of recommendations for maintaining the position of the
old-timer in the market or for entering the market for a newcomer. Protection of the current
control is implemented in the format of submitting a written report, followed by an oral defense
with a presentation of up to 10 minutes. After the defense, the teacher asks the students clarifying
questions. The final grade for the control event is set based on the results of checking the students'
written report. The assessments of the group members for the performance of this control activity
are identical. For the development of a competitive strategy, a student can score from 0 to 20
points.

20

The control event involves market analysis based on Michael Porter's "5 forces of competition"
methodology. Protection of the current control is implemented in the format of submitting a
written report, followed by an oral defense with a presentation of up to 10 minutes. After the
defense, the teacher asks the students clarifying questions. The final grade for the control event is
set based on the results of checking the students' written report. The assessments of the group
members for the performance of this control activity are identical. For market analysis based on
the proposed methodology, a student can score from 0 to 20 points.

20

Market capacity assessment




ITpoaomKUTENTEHOCTD TPOBEICHUS MEPONIPUATHUS IPOMEKYTOUHOM aTTeCTalluU: 2 yaca
VYcnoBus npoBeaEHUS MEPONIPUATHUS: B YAChl ay/IMTOPHOM padoThI

MaxkcuManbHbIi 0aJu1, BEICTABIIIEMBIH 32 MEPONIPUATUE POMEKYTOUHON aTTecTauuu: 35
IIpoxoaHoii 6ann: 15

IToxa3zaTean oneHMBaHUA

Baaasl

The group report assumes the correct determination by the student of the product and geographical

boundaries of the industry market under consideration. Protection of the current control is
implemented in the format of an oral presentation with a presentation of up to 10 minutes. After
the defense, the teacher asks the students clarifying questions. The assessments of the group
members for the performance of this control activity are identical. For highlighting the boundaries
of the market, a student can score from 0 to 15 points.

15

The group report involves an assessment of the capacity of the industry market under
consideration using the TAM-SAM-SOM method. Protection of the current control is
implemented in the format of an oral presentation up to 10 minutes. After the defense, the teacher
asks the students clarifying questions. The assessments of the group members for the performance
of this control activity are identical. For assessing the market capacity based on qualitative and
quantitative research, a student can score from 0 to 10 points.

10




