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5. AHHOTI/IPOBaHHOC OonmucaHue CoaAcpKanusd pasacjaoB U TEM TUCHUIIJIHHBI

Fundamentals of Innovation Development
The topic consists of the following sections:
1. The essence and properties of innovation.
2. The role of the entrepreneur in the innovation process.
4. How do I create a team? Distribution of roles in the team. Team development.
5. How to motivate the team? Team spirit.

The essence and properties of innovation
1. Essence and properties of innovation.

2. Models of the innovation process.
3. The role of the entrepreneur in the innovation process.
4. Classification of innovations.

After studying this topic, you will learn how ideas and inventions differ from innovations, how expensive
scientific developments are moving to turn into a marketable product. The considered models of innovation
process will become a practical basis for you to create your own innovative

projects and development of entrepreneurial activity.

Team Formation and Development
1.How to create a team?

2. Team leader.

3. Distribution of roles in the team.

4. How to motivate the team? Team spirit.
5. Team development.

After studying this topic, you can create your own unique project team based on the personal characteristics of
the participants, distribute functions in the team and get started with the implementation of your group project.

Business Idea and Business Model
The topic consists of the following sections:
1. How do business ideas arise?
2. Creating business models.
3. Formalization of the business model.
4. Transforming the business model into a business plan.
5. Basics of marketing research.
6. Feature of marketing research for
high-tech startups.
7. Market valuation and target segment.
8. Marketing complex.
9. Features of sales of innovative products.



Creating a Business Model
1. How do business ideas come about?
2. Creation of a business model.
3. Formalization of the business model.
4. Transformation of the business model into a business plan.
After studying this topic, you will find out what is
the essence and content of the business generation process
ideas, get acquainted with the algorithm of creative
creating an idea with its subsequent development into a system
solutions, master the basics of creating
and application of business models, you will analyze how
move from a business model to a business plan.

Feature of marketing research for high-tech startups
1. Basics of marketing research.
2. Feature of marketing research for
high-tech startups.
3. Market assessment and target segment.
4. Marketing complex.
5. Features of sales of innovative products.
After studying this topic, you can prepare
a short marketing analysis of the market for which
plan to display the technology you have chosen
or a product within a group project,
pour macro- and microenvironmental factors affecting
the given market, as well as estimate the size of the target
segment.

Product and customer development
The topic consists of the following sections:
. Product lifecycle.
. Product development methods.
. Process Readiness Assessment.
. Theory of solving inventive problems.
. Theory of limitations.
. Customer Development Concept.
. Methods of simulating consumer needs.
. Consumer behavior model.
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Product development
. Product life cycle.
. Methods of product development.
. Assessment of the technology readiness level.
. Theory of inventive problem solving.
. The theory of limitations.
. Smart product life cycle.
After studying this topic, you will be able to understand the main
principles of the high-tech development process
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natural products or services, plan the process

product development in your project using

modern concepts and tools, as well as

learn the basic techniques for developing your product
product that you are going to bring to the market

as part of a group project.

Customer development
1. The concept of Customer development.
2. Methods for modeling the needs of consumers
beaters.
3. Model of consumer behavior.
After studying this topic, you can highlight the goal
segments of your market within a group
project, simulate the behavior of your consumers
tellers, assess the capacity of your market and forecast
create demand for your product.

Technology transfer and intellectual property protection
The topic consists of the following sections:
1. Concepts of intellectual property and its
protection. General properties of intellectual property. Intellectual rights.
2. Copyright and patent law.
3. Patenting systems. Patenting procedure.
4. Legal instruments for acquisition and commercialization of intellectual property.
5. Technology transfer and licensing.
6. Types of intellectual property licensing and its application.
7. License pricing and payment types.

Commercialization of intellectual property
1. The concepts of intellectual property and its
protection.
2. General properties of intellectual property
nosti. Intellectual rights.
3. Copyright and Patent Law.
4. Patent systems.
5. Patenting procedure.
6. Production secrets (know-how).
7. Legal instruments of acquisition and commercial
civilization of intellectual property.
8. Means of individualization of legal entities,
goods, works, services and enterprises.
After studying this topic, you will be able to correctly
determine the protectability of an innovation and
take a way to protect it, which is necessary
the most important element of the implementation strategy
development. Studying this topic will also give you
understanding of the relevant regulatory



material and primary skills of working with it.

Technology transfer and licensing
1. What is technology transfer? What role
does it play licensing?
2. Types of licensing of intellectual property
rationality and their application.
3. Calculation of the license price and types of payments.
Having studied this topic, you will be able to fully use
use licensing of intellectual property
property as a sales mechanism in your project.

Start-up: creation and development
The topic consists of the following sections:
1. What is a startup?
2. Techniques for the development of a startup.
3. Stages of startup development.
4. Financing innovation
at various stages of startup development.
5. Financial modeling of innovative
project.
6. Investment attractiveness and efficiency of the project.
7. Cash flows of the innovation project.
8. Methods for evaluating the effectiveness of projects.

Startup Development Techniques
1. What is a startup?
2. Methods for the development of a startup.
3. Stages of startup development.
Having studied this topic, you can independently
simulate the development path of a startup, make
the first steps towards its creation, as well as analyzing
list the pros and cons of creating a small innovation
an innovative enterprise for your project.

Tools to attract sources of financing for entrepreneurship
1. Funding for innovation
at various stages of startup development.
2. Financial modeling of innovative
project.
Having studied this topic, you can build a financial
model your project and define the main
sources of its funding.

Evaluation of investment attractiveness of the project
1. Investment attractiveness and efficiency
the activity of the project.
2. Cash flows of the innovation project.
3. Methods for assessing the effectiveness of projects.



4. Evaluation of projects at the early stages of innovation

onnogo development.

After studying this topic, you will learn what efficiency is, whose interests it reflects, learn
perform calculations of various assessment indicators

efficiency and will be able to reasonably assess the investment attractiveness of your project.

Final Project Presentation
The topic consists of the following sections:
1. Project risk typology.
2. Risk management.
3. Risk assessment.
4. Innovation Project Risk Map.

Project risks
. Typology of project risks.
. Risk management.
. Risk assessment.
. Map of risks of an innovative project.
After studying this topic, you will learn how to identify
the risks that are inherent in your project are critically
value assets - in the broadest sense of this
words - which you plan to involve in the project, as well as learn how to manage the identified
risks.
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6. MeToanueckue YKa3aHus /151 00yYaIOUIMXCH 10 OCBOCHHIO JUCIHUIIIHHBI

OcBoeHme JUCIUIUIMHBI TPeOYeT CUCTEMATHYECKOT0 U3YUEHHUs BCEX TEM B TOM IOCIIE0BATEIBHOCTH, B
KaKoW OHM yKa3aHbl B paboueil mporpamme.

OcCHOBHBIMU BUAAMH y4€OHOU pabOTHI ABJISIOTCS ay IUTOpPHBIE 3aHATUA. VX 1ensb - pacmmputh 6a3oBbie
3HaHUA 00yYaIOIIKXCs 10 OCBAMBAEMOM AUCLHUIIIIMHE U CUCTEMY TEOPETHUECKUX OPUEHTHPOB IS
HOCJIEAYIOIEro 6osee riry00Koro OCBOSHHUs IIPOrpaMMHOT0 MaTepualia B X0/1€ CaMOCTOSATEIbHOM PaboOTHI.
OOyuaronieMycst BAXKHO IOMHHUTb, YTO KOHTaKTHas1 paboTa ¢ mpernoaBaTeneM 3(h(HEeKTUBHO TOMOTAET eMy
OBJIa/IETh MMPOTPaMMHBIM MaTepUaioM Ojarogaps pacCTaHOBKE HEOOXOIUMBIX aKLIEHTOB U yAECPIKaHUIO
BHUMAaHMS MHTOHAIIMOHHBIMH MOJTYJISIIIUSIMH TOJIOCA, A TAKXKE MOAKIIIOUYCHUEM ayAHO-BH3YalbHOTO MEXaHU3Ma
BOCIIPUATHS HHPOPMALIUY.

CamocrodTenbHas paboTa MpecienryeT ClIeAyIoHe Heu:

— 3aKpEeIUIEHNE U COBEPIIEHCTBOBAHUE TEOPETUUECKUX 3HAHHUM, TIOTYYEHHBIX Ha JIGKLIMOHHBIX 3aHATHAX;

- (hopMupoBaHKE HaBBIKOB MOATOTOBKU TEKCTOBOW COCTABIIAOLIEH HHpOpMALUK y4eOHOTO U HAy4YHOTO
Ha3HAYEHUs JUIsl pa3sMELCHHs] B PA3JINYHBIX MH(POPMALMOHHBIX CUCTEMAX;

- COBEPIIIEHCTBOBAHUE HABBIKOB [TOMCKA HAYYHBIX MyOIMKaluil 1 00pa30BaTENIbHBIX PECYPCOB,
pa3MeleHHbIX B cetn HTepHeT;

- CAMOKOHTPOJIb OCBOEHUS IIPOrPaMMHOI0 MaTepHaa.

Ooyuatomiemycst HEOOXOAUMO MOMHUTB, YTO PE3YJIbTAaThl CAMOCTOSTENIFHON paOOThl KOHTPOIUPYIOTCS
MIPEeroIaBaTeNIeM BO BPEMSI IIPOBEICHHSI MEPOTIPUSATHIA TEKYIIETO KOHTPOJIS M YUUTHIBAIOTCS TIPH
IIPOMEKYTOYHON aTTECTaLUN.

Ooyuatonmmces ¢ OB3 1 nHBaNMMI0B MPEIOCTaBIAETCS BO3MOXKHOCTh BbIOOpa (popM nmpoBeeHust
MEPONPUATHIA TEKYIIIETO KOHTPOJIS, aTbTEPHATUBHBIX (OpMaM, MPEAyCMOTPEHHBIM pabodel MporpaMMoii
aucuuIuinHel. [IpegycmarpuBaeTcss BO3SMOXKHOCTD YBEJTMUEHUS B Ipejienax | akaJeMHUuecKoro yaca BpeMeHH,
OTBOJIMMOTO Ha BBIIIOJIHEHUE KOHTPOJIBHBIX MEPOIIPUATHI.

ITponetypa onieHMBaHUS Pe3yJIbTATOB 00YUEHHS MHBAJIUAOB U JIUI C OTPaHUYEHHBIMU BO3MOXKHOCTSAMU
3JI0POBbsI [0 JUCLUIUIMHE MPEeIyCMaTPUBAET MPeA0CTaBIeHUE HHPOpMaLH B (popMax, aTanTHPOBAHHBIX K
OIPaHUYEHUSM UX 310pPOBbS U BOCIIPUATHSA HHPOPMALIUY.

ITpu npoBeieHNH TEKYyIEro KOHTPOJI IPUMEHSIOTCS OLIEHOUHBIE CPEACTBA, 00eCIeUnBaroLIe nepeaavy
nH(popMalnu, OT 00yyaroLIerocs K IpernoaaBaTesio, C y4eToM ICUX0(PU3N0IOTHYECKUX 0COOEHHOCTEN
3I0POBBST O0YJAFOIITIXCS.

7. llepedyeHb y4eOHO-MeTOAMYECKOT0 00ecTiedeH s AJIsl CAMOCTOSAITEIbHOM PadoThI
o0y4aromuxcs o JUCIUIINHE

[Ipu camocTosTeNbHON paboTe 00yUaIOMIUMCS CIETYET UCIOIB30BaTh!

— KOHCIIEKTHI JIEKITHIL,

— JINTEPATypy U3 MEePEYHSI OCHOBHOU U JOTOJTHUTEIHHOM Y4eOHOH TUTEpaTyphl, HEOOXOIUMOMN ISt
OCBOCHMS TUCIUIUIUHBI (MOJTYJIST);

— TEKCT JIEKIUN Ha SJIEKTPOHHBIX HOCUTEISX;

— pecypchl HH()OPMAITMOHHO-TEIIEKOMMYHHUKAITMOHHOH ceTn "MHTepHeT", HEOOXOAMMBIE JIIST OCBOCHUS
JTUCIUTUIUHBL,

— JIMIIEH3UOHHOE U CBOOOIHO pacpOCTpaHIEMOE MPOrpaMMHOE 00eCTIeUeHNEe U3 TIEPEUHSs
MH(OPMALIMOHHBIX TEXHOJIOTHH, UCIIOJIb3YEMbIX IIPHU OCYIIECTBICEHUH 00pa30BaTeIbHOrO MpoIecca mno
JUCIUIUINHE;

— METOAMYECKHE yKa3aHUs i1 00y4arOIIUXCs 0 OCBOSHUIO AUCIUILTUHBIL.
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10. Ilepeyenb UHPOPMAITUOHHBIX TEXHOJIOTHIA, HCIOJIb3yeMbIX IIPH OCYIIECTBJICHUMN
00pa30BaTeJIbHOIO MpoIecca Mo IAMCIHUIINHE

O6pasoBarenbHblii nporecce no auctumiuHe Intellectual entrepreneurship in World Economy
IperoiaraeT UCIOIb30BaHUE CIIEIYIOLIETr0 MPOrpaMMHOI0 oOecreueHus: U HH(OPMAIIMOHHBIX CIIPAaBOYHBIX
CHCTEM:

- IPEe3EeHTAI[IOHHBIE MaTepHabl (CIalbl IO TEMaM JIEKIIMOHHBIX U IPAKTUYECKUX 3aHIATHI);
- IOCTyM B pexuMe on-line B DiekTpoHHyto 6nbimmorednyo cuctemy (ObC)

- JOCTYII B 3JICKTPOHHYIO MH()OPMALIMOHHO-00pa30BaTEIbHON YHUBEPCUTETA.

- TECTUPOBaHUE

- WHTepHeT-cepBUCHI U 3IEKTPOHHBIE PECYPCHI (IOMCKOBBIE CUCTEMBI, JIEKTPOHHAS 10YTa,
npodeccuoHanbHble TEMAaTHUECKHUE YaThl U (POPYMBI,

CHCTEMBI ayJI0 M BUJE0 KOH(EPEeHIINH, OHJIAiH SHIIUKIONEIUH U T.1I.)

[Tepeuens HEOOXOAMMOTO JTHIIEH3MOHHOTO W CBOOOHO PACTIPOCTPAHSIEMOTO MTPOTPAMMHOTO O0ECTICUEHUSI:
1.0¢ucHsIi maket npunoxenuit «Microsoft Office».

2.IlpunoxenHne Mo3BOJISIOIIEe MPOCMATPUBATH U BOCIIPOU3BOAUTH

meanakoHTeHT PDF-gaitnoB «Adobe Acrobat Reader DC».

3.IIporpamMmebl, I€MOHCTpAIlMK BUIeO MaTeprasioB (mpourpseiBarelib)« WindowsMediaPlayery.
4.Ilporpamma mpocMOTpa HHTEepHET KoHTeHTa (Opay3ep) «Google Chromey.

5. CIIC KoncynbTaHT +

6. CnemmmansHoe [10 B cBoO01HOM noctyme: cratuctuaeckuii maket Gretl u MaxDEA

[Tpu ocBOCHHMH MaTepHalia ¥ BHITIOJHEHUH 3aJaHUI 110 TUCITUTUIMHE PEKOMEHTyeTCsI UCTIOJb30BaHUE
MaTepHasoB, pa3MelieHHbIX B JInunbix kabuHeTax oOydatomuxcst ETUC [ITHUY (student.psu.ru).

- presentation materials (slides on the topics of lectures and practical classes);

- online access to the Electronic Library System (ELS)

- access to the electronic information and educational university.

- testing

- Internet services and electronic resources (search engines, e-mail, professional thematic chats and forums,
audio and video conferencing systems, online encyclopedias, etc.)

List of required licensed and free software:

1. Office suite of applications "Microsoft Office".

2.An application that allows you to view and play

media content of PDF-files "Adobe Acrobat Reader DC".

3. Programs, demonstration of video materials (player) "WindowsMediaPlayer".
4. Program for viewing Internet content (browser) "Google Chrome".

5. PCA Consultant +

6. Special software freely available: statistical package Gretl and MaxDEA



When mastering the material and completing tasks in the discipline, it is recommended to use the materials
posted in the Personal Accounts of ETIS PSNIU students (student.psu.ru).

HpI/I OCBOCHHU MaTCpHraia U BbIITIOJTHCHHUA SaZ[aHI/If/'I Mo JUCHUIITIMHE PEKOMCHAYCTCA UCIIOJIB30BAHUC
MaTepHasoB, pa3MelieHHbIX B JInunbix kabuHetax oOyuatonuxcs ETUC IITHUY (student.psu.ru).

[Tpu opranu3anuu JUCTAaHIIMOHHON paOOTHI M MPOBEACHUH 3aHATUN B pEXKUME OHJIAWH MOTYT
MCTIOJIb30BATHCS:

crcTeMa BHICOKOH(pepeHIICBs3U Ha ocHoBe 1atdopmel BigBlueButton (https://bigbluebutton.org/).

cucrema LMS Moodle (http://e-learn.psu.ru/), koTopas nojaepxuBaeT BO3MOKHOCTb HCIIOJIb30BaHUS
TEKCTOBBIX MaT€PHAJIOB U MPE3EHTALUH, ayIMO0- U BUJICOKOHTEHT, a TaK K€ TECThI, IPOBEPsEMbIE 3a/1aHus,
3aJaHus Ul COBMECTHOM palboTHI.

cuctema tectupoBanus Indigo (https://indigotech.ru/).

11. Onucanue MaTepraJbHO-TEXHUYECKOH 0a3bl, HEO0XOAUMOM /ISl OCYIIEeCTBJICHHUS
00pa30BaTeJIbHOIO MpoIecca Mo AUCHUIINHE

Jlnist mpoBeIeHHs JICKIIMOHHBIX 3aHATHI He00X0AUMa ayAUTOPHS, OCHAIIICHHAS MPE3EHTALIMOHHON TEXHUKOM
(mpoekTop, 3KpaH, KOMIBIOTEP/HOYTOYK) C COOTBETCTBYIOIIMM POTrPaMMHBIM 00€CTIeYeHUEM, MEJIOBOH (1) Win
MapKEepHOH JOCKOM.

Jl1is mpoBeIeHUs MPAKTUYECKUX 3aHATHI He0OX0IMMa ay TUTOPHS, OCHAIIICHHAS CIICIIHATIN3UPOBAHHON
Me0elnblo, IEMOHCTPALIMOHHBIM 000pyA0BaHNEM (TIPOEKTOP, IKpaH, KOMIBIOTEP/HOYTOYK) C COOTBETCTBYIOIIUM
MPOrpaMMHBIM OOecTieueHuEM, MEJIOBOH (M) WIIM MapKEepPHOU JOCKOM.

Jliis mpoBeIeHNsI MEPOIPUATHH TEKYIEr0 KOHTPOJI M IPOMEXKYTOYHOH aTTeCTalliy, IPYNIIOBBIX U
MHAUBUAYAIbHBIX KOHCYJIbTAMI HEOOX0AMMA ayIUTOPUS, OCHAIIEHHAsI CIIEUAIN3UPOBAHHON MeOelbto,
JIEMOHCTPALIMOHHBIM 000pYA0BaHUEM (TIIPOEKTOP, IKPaH, KOMIIbIOTEP/HOYTOYK) C COOTBETCTBYIOILUM
MPOTPaMMHBIM OOecTrieueHHEM, METIOBOH (1) MM MapKepHON JTOCKOM.

Jlnist caMOCTOSTENbHON pabOThl HEOOXOIUMBI: Ay AUTOPUS JIJIsl CAMOCTOSTEIbHOM paboThl, OCHAIIICHHAS
KOMIIBIOTEPHOM TEXHUKOH, BO3MOKHOCTBIO TIOJKITIOUEHH K ceTH «HTepHeT», o0ecrieyeHHas J0CTyIIOM B
3JIEKTPOHHYIO0 HHPOPMALMOHHO-00Pa30BaATEIbHYIO

cpeny yHuBepcureTa; nomenienus Hayunoit 6udnuorexku [ITHUIY

When working self-study, students should use:

- work-book;

- compendium of lectures;

- literature from the list of basic educational literature necessary for the mastering the course;

- text of lectures on electronic media;

- resources of the information and telecommunications network ‘Internet’, necessary for the mastering the
course;

- guidelines for students on the mastering the course.



[Tomemenus Hayanoi 6uomuorexku [ITHUY mist oGecnieuenust caMoCTOSITEIbHON PaboThl 00yYarOIIMXCS:

1. Hayuno-6ubnuorpadudeckuii otaen, kop.l, aya. 142. O6opynoBaH 3 nepcoHaIbHBIMH KOMIIBIOTEPA C
JOCTYTIOM K JIOKaJIbHOU U T7100aIbHONW KOMIIBIOTEPHBIM CETSIM.

2. UnTanpHbIN 3aJ1 TYMaHUTAPHOMW JIUTEPATypPhl, KOpIIL. 2, aya. 418. O6opyaoBaH 7 nepcoOHAIbHBIMU
KOMIIBIOTEPAMH C JOCTYIOM K JIOKaJbHOW U T7100a1bHONH KOMIIBIOTEPHBIM CETSIM.

3. YuTanbHbIN 3a11 €CTECTBEHHOU IUTEpaTyphl, Kopi.6, aya. 107a. O6opyaoBaH 5 nepcoHaIbHbIMU
KOMIIBIOTEPAMH € JOCTYIOM K JIOKaJbHOW U T7100a1bHONH KOMIIBIOTEPHBIM CETSIM.

4. Otnen MHOCTPAHHOM JHUTEpaTyphl, Kopm.2 aya. 207. O6opynoBan 1 nepcoHaIbHBIM KOMIIBIOTEPOM C
JIOCTYTIOM K JIOKQJIbHOM U T7100aIbHON KOMIIBIOTEPHBIM CETSIM.

5. bubnmnoreka ropuanyeckoro ¢akynpTera, Kopn.9, ayn. 4. O6opyaosana 11 nepcoHambHBIMU
KOMIIBIOTEPAMH C IOCTYTIOM K JIOKaJIbHOH M I7T00AIbHOM KOMIIBIOTEPHBIM CETSIM.

6. UuranbHblii 3a1 reorpaduyeckoro gaxyiabTera, Kopi.8, aya. 419. O6opyaoBaH 6 nepcoHaIbHBIMU
KOMIIBIOTEPAMH C IOCTYIIOM K JIOKaJIbHOM U INT00AIbHOM KOMIIBIOTEPHBIM CETSM.

Bce koMmbloTephl, yCTAaHOBIICHHBIE B TIOMEIICHUAX HAYYHONH OMOIMOTEKH, OCHAIICHBI CIIETYIOIIUM
MIPOrPaMMHBIM 0OecTIeYeHHEM:

Omneparmonnas cuctema ALT Linux;

Oducnpii maket Libreoffice.

CnpasouHo-npaBoBas cucteMa «Koncynbrantllmtocy



@oH/IbI OLIEHOYHBIX CPEICTB AJIsl ATTECTAMM MO AUCHHUIIIMHE
Intellectual entrepreneurship in World Economy

I[lnannpyembie pe3yabTaThl 00y4eHHsl 0 TUCHUILINHE IS GOPMUPOBAHUS KOMIIETEHIIUM.
NuaukaTopbl M KPpUTEPUU UX OLleHMBAHUS

IIK.7

CNOCOOHOCTH AHAJIU3UPOBATH U MHTEPIPETHPOBATH (PUHAHCOBYI0, OYXTAJITEPCKYI0 U HHYIO
HH(OPMAIHIO, COAEPKALYIOCH B 0OTYETHOCTH NPeANPUITUHH pa3audHbIX (OpM COOCTBEHHOCTH,
OpraHu3anuii, BeI0OMCTB U T./.,  HCN0Jb30BATh NMOJy4eHHbIE CBeACHNs JAJIs1 IPUHATHS
YHpaBJIeHYeCKHUX PeleHuil

Komnerenuus IInanupyemble pe3y/bTaThl Kputepun oneHuBanus pe3yibTaToB
(uHaMKATOP) o0yueHust o0yueHust

K.7 a) 3HaTh: HeynoBiierBopureJ
CIOCOOHOCTD - OCHOBBI CO3/IaHMS CTapTaIlOB; OTcyTCTBUE 3HAHMM O COIEPKAHUU U OCHOBHBIX
aHaJIM3UPOBATh U - KJIFOUYEBbIE HCTOYHUKHU MOHATHUAX Kypca; O BAXKHEUIINX KOHUEIIUAX
MHTEPIPETUPOBATH (buHAHCHPOBAHUS MHTEJUIEKTYaJIbHOTO MPEANPUHUMATEIbCTBA,
(uHAHCOBYIO, WHTEJUIEKTYaJIbHOTO U €ro KIItoueBbIX hopmax; 0 6a30BBIX
OyXTanTepCcKyo U HHYIO | TEXHOJIOIHYECKOTO KOHIIETIIMSX WHHOBAIMH, CBOWCTBAX
UH(OpMALHIO, NpeANpPUHUMATENbCTBRA. MHHOBAIIUH, YCIOBUSAX U CTPATErUsIX
COJZIEpKAILYIOCS B IIPOM3BOJICTBA M KOMMEpIUAIN3ALNN
OTYETHOCTH 0) yMeTh: MHHOBAIIMI; 0 METOAAX OLIEHKH

MPEINPHUITHIA Pa3TMYHBIX
($hopM COOCTBEHHOCTH,
OpraHu3aIii, BEIOMCTB
U T.J., ¥ HCTIOJIh30BAaTh
MIOJTyYCHHBIC CBEICHUS
JUTSI TIPUHSATHS
YIPaBICHICCKUX
peLeHuit

- COCTaBJISITh OM3HEC-TIJIaHbI,

- HCTIOJIb30BaTh KOHIEMITUIO
Customer Development nipu
BBIBEJICHUU MTPOJYKTa Ha PHIHOK;
- OUCHHUBATb PUCKH U
HWHBCCTUIINMOHHYTO
IMPUBJICKATCIIBHOCTH ITPOCKTOB.

B) 00J1aJ1aTh CIIEAYIOIUMU
HaBbIKaAMM:

- CO3JJaHUA U PA3BUTHUA
CTapTaroB;

- IPUBJICYEHUS HICTOUHUKOB
(duHaHCHpOBaHUS
UHTEIJIEKTYaJIbHOTO U
TEXHOJIOTUYECKOTO
HpeANPUHIMATEIHCTBA.

According to the results of the
course "Intellectual
Entrepreneurship," the student
should:

a) know:

- fundamentals of start-ups
creation;

3¢ (HEeKTUBHOCTU MHBECTHUIINI B MHHOBAIIHH.
OTcyTcTBHE YMEHHI OLIEHUBATh

3¢ GEKTUBHOCTh UHBECTHLIMN B MHHOBAIIUU B
KOMMEpUYECKHE MPOEKTHI; BBIABIATH IPOOIEMbI
Y OTIPEJICIISATh HAITPABICHHS
COBEPILIEHCTBOBAHUS HHTEIUICKTYaIbHO
OPHECHTUPOBAHHON MOIeH OM3HECa B YCIOBUSX
Pa3BUTHSI MUPOBOI SKOHOMHKH U
riobanu3anuu. OTCyTCTBHE HaBBIKOB aHAJIN3a
TEH/ICHIINI Pa3BUTHS UHTEIUIEKTYaJIbHOTO
MPEIIPUHIMATENECTBA B MUPOBOI SKOHOMUKE.

Lack of knowledge about the content and basic
concepts of the course; about the most important
concepts of intellectual entrepreneurship, its key
forms; about basic concepts of innovation,
properties of innovation, conditions and
strategies of production and commercialization
of innovations; on methods of evaluating the
effectiveness of investment in innovation. Lack
of ability to assess the effectiveness of
investment in innovation in commercial
projects; identify problems and determine
directions for improving an intellectually
oriented business model in the context of the




KoMnerennus
(MHAUKATOP)

IInanupyemble pe3y/bTaThl
o0y4eHust

Kpurepun oneHuBanus pe3yibTaToB
o0y4eHust

- Key sources of financing of
intellectual and technological
entrepreneurship.

b) be able to:

- draw up business plans;

- Use the Customer Development
concept when bringing a product
to market

- assess risks and investment
attractiveness of projects.

¢) have the following skills:

- creation and development of
startups;

- Attracting sources of financing
of intellectual and technological
entrepreneurship.

HeynosierBopureJ
development of the world economy and
globalization. Lack of skills in analyzing trends
in the development of intellectual
entrepreneurship in the world economy.

YoB1€TBOPUTEJIBH
OO1u11e, HO HEe CTPYKTYPHUPOBAHHBIE 3HAHUS O
COJIepKAaHUU M OCHOBHBIX MTOHATHUAX Kypca; O
BOKHEHIINX KOHIICTIIUAX HHTEIUIEKTYaIbHOTO
MPEINPUHIMATENBCTBA, €TI0 KIFOUYEBbIX
¢dbopmax; 0 6a30BbIX KOHIIECHIMIX HHHOBAIINH,
CBOMCTBaxX MHHOBAIUH, YCIOBUSAX U CTPATETUAX
MIPOU3BOJICTBA M KOMMEPITHATU3AIIH
WHHOBAINI{; 0 METOJIaX OIICHKH
3¢ (PEeKTUBHOCTH MHBECTHUIINI B MHHOBAIUH.
YactiuHo c(hOpMHUPOBAHHOE YMEHHUE OLIEHUBAThH
3¢ GEKTUBHOCTh MHBECTHIINN B HHHOBAIIUU B
KOMMEpYECKHE MPOEKTHI; BBISBIATH IPOOIEMbI
U OTIPEICTISATh HAPABICHHUS
COBEPILICHCTBOBAHMS HHTEIUIEKTYaIbHO
OPUEHTUPOBAHHON MO/IeN OM3HECA B YCIOBUAX
Pa3BUTHSI MUPOBOM SKOHOMUKH U
rinobanm3anuu. @parMeHTapHOE IPUMEHEHUE
HaBBIKOB aHAJIM3a TCHACHIIUI Pa3BUTHS
MHTEJUICKTYaJIbHOTO TIPEANPHHAMATEILCTBA B
MHPOBOM 3KOHOMHUKE.

General, but not structured knowledge of the
content and basic concepts of the course; about
the most important concepts of intellectual
entrepreneurship, its key forms; about basic
concepts of innovation, properties of innovation,
conditions and strategies of production and
commercialization of innovations; on methods
of evaluating the effectiveness of investment in
innovation. Partially formed ability to assess the
effectiveness of investment in innovation in
commercial projects; identify problems and
determine directions for improving an
intellectually oriented business model in the
context of the development of the world
economy and globalization. Fragmented
application of skills in analyzing trends in the
development of intellectual entrepreneurship in
the world economy.




KoMnerennus
(MHAUKATOP)

IInanupyemble pe3y/bTaThl
o0y4eHust

Kpurepun oneHuBanus pe3yibTaToB
o0y4eHust

Xopomuo
CdopmupoBaHHBIE, HO COJIEpKAIIE OTACTHHBIC
pOOEITbI 3HAHUS O COJIEP>KAaHUU M OCHOBHBIX
MOHITHSIX Kypca; O BAKHEHIINX KOHIISTIIIHIX
MHTEJJIEKTYalIbHOTO MPEANPUHUMATENIbCTBA,
€ro KJII4eBbIX opmax; 0 0a30BbIX
KOHIENIINSIX WHHOBAIIMM, CBOMCTBaX
MHHOBAIIMH, YCIOBUSAX U CTPATETUsIX
MPOM3BOJICTBA M KOMMEPIHAIU3AINN
WHHOBAIIHIA, 0 METOAaX OIICHKH
3¢ PEeKTUBHOCTH MHBECTHUIINI B MHHOBAIMU. B
IIEJIOM YCTICUTHBIE, HO COJIEpIKAIUe OT/IEIbHbIC
pOoOEITbl B YMEHUSX OIICHUBATH
3¢ (HEeKTUBHOCTH MHBECTHUIINI B UHHOBAIIUH B
KOMMEPUECKHE MPOSKTHI; BBISBIIATH TPOOIEMBI
U OTIPEICTISATH HAPABICHHUS
COBEPIICHCTBOBAHUS WHTEIIIEKTYalIbHO
OpPUEHTHPOBAHHOW MOJieTN OM3HEca B yCIOBUSX
pa3BUTHS MUPOBOI SKOHOMUKHU U
rnobanu3anuu. Brnagenue ocCHOBHBIMU
HaBbIKaMU aHaJlM3a TeHACHUUN pa3BUTHUS
MHTEJJIEKTYalIbHOTO MPEANPUHUMATENIbCTBA B
MHPOBOM 3KOHOMHKE.

Formed, but containing separate gaps in
knowledge about the content and basic concepts
of the course; about the most important concepts
of intellectual entrepreneurship, its key forms;
about basic concepts of innovation, properties of
innovation, conditions and strategies of
production and commercialization of
innovations; on methods of evaluating the
effectiveness of investment in innovation.
Overall successful, but containing some gaps in
the ability to assess the effectiveness of
investment in innovation in commercial
projects; identify problems and determine
directions for improving an intellectually
oriented business model in the context of the
development of the world economy and
globalization. Possession of basic skills in
analyzing trends in the development of
intellectual entrepreneurship in the world
economy.

OT1ian4Ho




Komnerenuust IInanupyemble pe3y/bTaThl Kpurepun oneHuBanus pe3yibTaToB
(MHAUKATOP) o0y4eHust o0y4eHust
OT1iu4HO

CdopmupoBaHHBIE CUCTEMATUYECKUE 3HAHUS O
COJIEpKaHUU U OCHOBHBIX MOHATHUSIX Kypca; O
BAKHEUILINX KOHUEIIHUAX UHTEIUIEKTYaJIbHOTO
MpeINpPUHUMATEIhCTBA, €0 KIIF0UEBbIX (hopMax
; 0 6a30BBIX KOHIICTIIUSAX MHHOBAIUH,
CBOMCTBaX MHHOBAIIUM, YCTIOBUIX U CTPATETUIX
MIPOM3BOJICTBA M KOMMEPIHAIU3ANN
MHHOBAIIHI{; 0 METOAaX OLIEHKH

3¢ PEeKTUBHOCTH WHBECTHUIINI B MHHOBAIUH.
CdopmMupoBaHHOE yMEHHE OIICHUBATH

3¢ (HEeKTUBHOCTH MHBECTHUIIMIA B MHHOBAIIUH B
KOMMEPUYECKHE TTPOEKTHI; BBISIBIIATH TPOOIEMBI
Y OTPENIEIATh HAallpaBICHUS
COBEPILIEHCTBOBAHUS UHTEJIEKTYaJIbHO
OpPUEHTHPOBAHHOW MOJIeIN OM3Heca B yCIOBHIX
Pa3BUTHUSI MUPOBOU SKOHOMUKH U
riobdanu3anuu Y ClenHoe U CUCTEMAaTHYeCKOe
MPUMEHEHNE HAaBBIKOB aHaJIN3a TeHICHIUI
Pa3BUTHS UHTEIJIEKTYaIbHOTO
MpeaNPUHUMATEIHCTBA B MUPOBOM S KOHOMHUKE

Formed systematic knowledge about the content
and basic concepts of the course; about the most
important concepts of intellectual
entrepreneurship, its key forms; about basic
concepts of innovation, properties of innovation,
conditions and strategies of production and
commercialization of innovations; on methods
of evaluating the effectiveness of investment in
innovation. Formed ability to assess the
effectiveness of investment in innovation in
commercial projects; identify problems and
determine directions for improving an
intellectually oriented business model in the
context of the development of the world
economy and globalization Successful and
systematic application of skills in analyzing
trends in the development of intellectual
entrepreneurship in the world economy




ITK.6

CIIOCOOHOCTH HA OCHOBE ONMHUCAHMS IKOHOMHYECKHUX MpoueccoB n SIBJIEHU CTPOUTH CTaHAAPTHLIEC
TCOPECTUHICCKHEC H IKOHOMETPHYECCKHE MOAC/IN, AHAJTU3IUPOBATDH H COACPKATECIBHO
HHTEPHNPETUPOBATD MOJYICHHBIC PE3YJ/IbTATHI

Komnerennus IInanupyembie pe3y/bTaThl Kpurepun oneHuBanus pe3yibTaToB
(uHaHMKaTOP) o0y4eHus o0y4eHus
K.6 a) 3HATh: HeynoBjsierBopures
CIIOCOOHOCTB Ha OCHOBE | - CYIITHOCTb ¥ OCHOBBI OTtcyTcTBUE 3HAHUM O COJIEPKaHUU U OCHOBHBIX
OIMCaHUS VMHHOBAIIMOHHOTO Pa3BUTHUS MOHATHUAX Kypca; O BKHEHIINX KOHIICTIIIUSIX
HKOHOMHYECKUX SKOHOMMKH; MHTEJJIEKTYyaJIbHOTO MPEANPUHUMATENIbCTBA,

MIPOLIECCOB U SIBJICHUI
CTPOUTH CTaHJIAPTHHIE
TEOPETUYECKHUE U
SKOHOMETPHUYECKHE
MOJIEJIH, aHAJTU3UPOBATh
U COJIEPKATEIBHO
HHTEPIPETUPOBATH
IMOJIy4YEHHBIE PE3YJIbTAThI

- PUHIUIIBI U OCOOCHHOCTH
co3/1aHus OU3HEC-MOJIeNeH;
- METO/IbI pa3pabOTKH MPOYKTa;

0) yMeThb:

- pacnpenenaTh poju B KOMaHIe
IIPOEKTA;

- IPOBOAUTH IPOCTEHIINE
MapKETHHI'OBbIE HCCIIEIOBAHNS;

B) 00J71a/1aTh CIEAYIOIIUMHU
HaBBIKAMU:

- co31aHus OU3HEC-MoieNei;

- OLICHKH LIEJIEBOT'O CerMEHTa U
PBIHKA;

- MOJICTUPOBAHUSI TOTPEOHOCTEH
noTpeOuTeNCH;

- TATEHTOBAHHUS U
JMLCH3UPOBAHMUS;

According to the results of the
course "Intellectual
Entrepreneurship," the student
should:

a) know:

- essence and basis of innovative
development of the economy;
- Principles and features of
creating business models;

- methods of product
development;

b) be able to:

- Assign roles to the project team
- carry out simple marketing
research;

€ro KJIH04eBbIX (popmax; 0 0a30BbIX
KOHIISIIIIUSIX WHHOBALIMM, CBOMCTBAX
WHHOBAIIUM, YCIOBUIX U CTPATETHUSIX
MIPOU3BOJCTBA U KOMMEPLHUAIU3ALUN
MHHOBALIU; O METO/IaX OLICHKU

3¢ (HEeKTUBHOCTH MHBECTHUIINN B MHHOBAIIHH.
OTcyTCcTBUE YMEHUM OLICHUBATH

3¢ (HeKTUBHOCTH MHBECTHUIIMI B NHHOBAIINH B
KOMMEpUECKHE MPOEKTHI; BBISABIATH MPOOIEMBI
U OTIpEe/ICTISATh HAPABICHUS
COBEPIIICHCTBOBAHUS MHTEIICKTYaJIbHO
OPUEHTHUPOBAHHOMN MOJIeTT OM3HEcCa B YCIOBHIX
Pa3BUTHUSI MUPOBOM SKOHOMUKH U
robanu3anuu. OTCyTCTBHE HABBIKOB aHAN3a
TEeHJICHUIUN Pa3BUTHS UHTEIUIEKTYaJIbHOTO
MpeANPUHUMATENILCTBA B MUPOBOM SKOHOMUKE.

Lack of knowledge about the content and basic
concepts of the course; about the most important
concepts of intellectual entrepreneurship, its key
forms; about basic concepts of innovation,
properties of innovation, conditions and
strategies of production and commercialization
of innovations; on methods of evaluating the
effectiveness of investment in innovation. Lack
of ability to assess the effectiveness of
investment in innovation in commercial
projects; identify problems and determine
directions for improving an intellectually
oriented business model in the context of the
development of the world economy and
globalization. Lack of skills in analyzing trends
in the development of intellectual
entrepreneurship in the world economy.
Y10BJ1€TBOPUTEbH
O61ue, HO HE CTPYKTYPUPOBAHHBIC 3HAHUS O
COJICp)KaHUU M OCHOBHBIX MTOHATHUAX Kypca; O




KoMnerennus
(MHAUKATOP)

IInanupyemble pe3y/bTaThl
o0y4eHust

Kpurepun oneHuBanus pe3yibTaToB
o0y4eHust

c¢) have the following skills:

- creation of business models;

- estimates of the target segment
and market;

- simulating consumer needs;

- Patenting and licensing;

YnoBj1eTBOPUTEbH
BOKHEHIINX KOHIICTIIUAX HHTEIUICKTYaIbHOTO
MpeINPUHUMATEIBCTBA, €T0 KIFOUEBBIX
(dbopMax; 0 6a30BBIX KOHIICTIIUAX HHHOBAIUH,
CBOMCTBaX MHHOBAIIUM, YCTIOBHIX U CTPATETUIX
MIPOU3BOJICTBA M KOMMEPIIHAIA3AIINH
WHHOBAIIHI{; 0 METOAAaX OLIEHKH
3(PEeKTUBHOCTH WHBECTHUIINI B MHHOBAITUH.
YactuyHo chopMHUPOBAaHHOE YMEHHUE OLIEHUBATh
3¢ PEeKTUBHOCTH MHBECTHUIINI B MHHOBAIIUHU B
KOMMEPUYECKHE TTPOSKTHI; BBISBIIATH TPOOIEMBI
U OTIPE/ICTISITh HAPABIICHHS
COBEPIIICHCTBOBAHUS WHTEIIEKTYIbHO
OpPUEHTHPOBAHHOW MOJIETN OM3HECa B YCIOBHIX
pa3BUTHS MUPOBOM SKOHOMUKHU U
rnob6anuzanuu. GparMeHTapHoe IpUMEHEHUE
HABBIKOB aHANIN3a TEHACHUIUN pa3BUTHS
MHTEJJIEKTYalIbHOTO MPEANPUHUMATENILCTBA B
MHPOBOI 9KOHOMUKE.

General, but not structured knowledge of the
content and basic concepts of the course; about
the most important concepts of intellectual
entrepreneurship, its key forms; about basic
concepts of innovation, properties of innovation,
conditions and strategies of production and
commercialization of innovations; on methods
of evaluating the effectiveness of investment in
innovation. Partially formed ability to assess the
effectiveness of investment in innovation in
commercial projects; identify problems and
determine directions for improving an
intellectually oriented business model in the
context of the development of the world
economy and globalization. Fragmented
application of skills in analyzing trends in the
development of intellectual entrepreneurship in
the world economy.

Xopouo
CdopMupoBaHHbIe, HO COJIEPKAIINE OTACTHHBIC
MIPOOEITBI 3HAHUS O COJICP’)KAHUU M OCHOBHBIX
MOHSITHSIX Kypca; O BAXKHEHIIINX KOHIICTIIIHSIX
WHTEJUIEKTYJIbHOTO TPEANPUHAMATEIIbCTBA,
ero KJIo4YeBbIX (hopmax; 0 6a30BBIX
KOHIISIIIIUSIX NWHHOBAILIMM, CBOMCTBAX




KoMnerennus
(MHAUKATOP)

IInanupyemble pe3y/bTaThl
o0y4eHust

Kpurepun oneHuBanus pe3yibTaToB
o0y4eHust

Xopomuo
WHHOBAIIHH, YCIIOBUSIX U CTPATETHSIX
IIPOM3BOJICTBA U KOMMEPIIHATU3ALIH
MHHOBAIUi{; 0 METOJIaX OLIEHKU
3¢ (HeKTUBHOCTH MHBECTULIMN B MHHOBaIUU. B
1[EJIOM YCIIEeUTHbIE, HO COJIep KaIle OTAeIbHbIe
MpoOeIbl B YMEHUSIX OIICHUBATh
3¢ PEeKTUBHOCTH MHBECTHUIINI B MHHOBAIIUHU B
KOMMEpUECKHE MPOEKTHI; BBISABIATH MPOOIEMBI
Y OTIPEJIEIISATh HAIIPABICHHS
COBEPILICHCTBOBAHMSI HHTEIUIEKTYaIbHO
OPHEHTUPOBAHHON MoIeH OM3HEca B YCIOBUSAX
Pa3BUTHSI MUPOBOI SKOHOMHKH U
rinobanu3anuu. Bnajgenue oCHOBHBIMU
HABBIKAMU aHAIIM3a TEHACHIIUN Pa3BUTHUS
HMHTEJJIEKTYalIbHOTO MPEANPUHUMATENILCTBA B
MHUPOBOM SKOHOMHUKE.

Formed, but containing separate gaps in
knowledge about the content and basic concepts
of the course; about the most important concepts
of intellectual entrepreneurship, its key forms;
about basic concepts of innovation, properties of
innovation, conditions and strategies of
production and commercialization of
innovations; on methods of evaluating the
effectiveness of investment in innovation.
Overall successful, but containing some gaps in
the ability to assess the effectiveness of
investment in innovation in commercial
projects; identify problems and determine
directions for improving an intellectually
oriented business model in the context of the
development of the world economy and
globalization. Possession of basic skills in
analyzing trends in the development of
intellectual entrepreneurship in the world
economy.

OT1iu4HO
CdopMupoBaHHBIE CHCTEMAaTHIECKUE 3HAHUS O
COJIepKaHNU M OCHOBHBIX ITOHATHUAX Kypca; O
BOKHEHIIINX KOHIICTIIIUSX HHTEIUICKTYaIbHOTO
MPEINPUHIMATENBCTBA, €T0 KIF0YEBbIX (opMax
; 0 0a30BBIX KOHIICTIIIUSAX HHHOBAIUH,
CBOMCTBAaX MHHOBAIIUM, YCIOBUSAX U CTPATETUAX




KoMnerennus
(MHAUKATOP)

IInanupyemble pe3y/bTaThl
o0y4eHust

Kpurepun oneHuBanus pe3yibTaToB
o0y4eHust

OT1an4yHO
MIPOU3BOJCTBA U KOMMEPIUATU3ALUN
MHHOBAIMH; 0 METOJIaX OLICHKHU
3¢ (HeKTUBHOCTU MHBECTHUIINN B MHHOBAIIHH.
CdopMupoBaHHOE yMEHHE OIICHUBATH
3((PEKTUBHOCTh MHBECTHUIINI B MHHOBAIIUHU B
KOMMEPYECKHE MPOEKTHI; BBISBIISATH MPOOIEMBI
Y OTIPEIETISATh HAIIPaBICHUS
COBEPIIICHCTBOBAHUS MHTEIUICKTYaJIbHO
OPUEHTHUPOBAHHOM MOJIeTT OM3HEca B YCIOBHIX
Pa3BUTHS MUPOBOM SKOHOMUKH H
riaodanu3anuy Y CIIENIHOE U CHCTEMATHYECKOE
MIPUMEHEHNE HABBIKOB aHAJIM3a TeHICHIIUM
Pa3BUTHUS UHTEIIEKTYAJIbHOT'O
MpeANPUHUMATENILCTBA B MUPOBOM SKOHOMUKE.

Formed systematic knowledge about the content
and basic concepts of the course; about the most
important concepts of intellectual
entrepreneurship, its key forms; about basic
concepts of innovation, properties of innovation,
conditions and strategies of production and
commercialization of innovations; on methods
of evaluating the effectiveness of investment in
innovation. Formed ability to assess the
effectiveness of investment in innovation in
commercial projects; identify problems and
determine directions for improving an
intellectually oriented business model in the
context of the development of the world
economy and globalization. Successful and
systematic use of skills in analyzing trends in
the development of intellectual entrepreneurship
in the world economy.




OueHoYHbBIE CPEACTBA TEKYIIEr0 KOHTPOJISI M IPOMEKYTOUYHOM aTTecTanun

Cxema gocTaBku ;. ba3zoBas

Bujx MeponpusiTusi NPOMeKYTOYHOM aTTecCTANMH : 3a4eT
Crnioco0 npoBeeHnst MepoONpPHUATHS MPOMEKYTOYHOM aTrTecTanuy : OlEeHKa 0 JUCHUIUIMHE B paMKax
MIPOMEKYTOUHOM aTTeCTallMM ONPeIeNsIeTCs] Ha OCHOBE 0aJlJIOB, HAOpaHHBIX 00YYaIOIIMMCS Ha KOHTPOJIBHBIX

MCPOIIPUATHAX, IPOBOJAUMBIX B TCY

CHHUC yqe6Hor0 nepuonaa.

MakcumMajibHO€E KoanuecTBo 0a110B : 100

KonBeprauusi 60a/uU10B B 0TMETKH

«orsm4Ho» - ot 81 10 100
«xopowmo» - ot 61 o 80
«YIOBJIETBOPUTEJBbHO» - OT 44 110

60

«HEeYIO0BJICTBOPUTEIbHO» / «He3a4TeHo» MeHee 44 Oaia

KoMmnerenuus
(uHaAMKATOP)

Meponpusitue
TeKYILero KOHTPoJIs

Kountposmpyemblie 3jieMeHTbI
pe3yJibTAaTOB 00y4eHHs

IIK.6

CIIOCOOHOCTH Ha OCHOBE OIMMCAHUS
YKOHOMUYECKHUX MPOIIECCOB H
SIBJICHUM CTPOUTH CTaHAAPTHBIE
TEOPETUIECKHE U
HSKOHOMETPHUYECKHUE MOJICIIH,
aHAJIM3UPOBATh U COICPIKATEITHLHO
HUHTEPIPETHPOBATH MOTYYCHHBIE
PE3yNbTaThI

Creating a Business Model
IIncbMeHHOE KOHTPOJIbHOE
MeponpusiTue

Topics: "Fundamentals of innovative
development" and Business idea and
business model " 1. The essence and

properties of innovation. 2. The role of the
entrepreneur in the innovation process. 4.

How do I create a team? Distribution of
roles in the team. Team development. 5.

How to motivate the team? Team spirit.

IIK.6

CIIOCOOHOCTH Ha OCHOBE OIMMCAHUS
YKOHOMUYECKHUX MPOIIECCOB H
SIBJICHUM CTPOUTH CTaHAAPTHBIE
TEOPETUIECKHE U
HSKOHOMETPHUYECKHUE MOJICIIH,
aHAIIM3UPOBATh U COIECPIKATEITHHO
HUHTEPIPETHPOBATH MOTYYCHHBIE
PE3yJIbTAThI

Technology transfer and
licensing

ITncbMeHHOe KOHTPOJIbHOE
MeponpusiTue

Topics: "Product and Customer
Development" and "Technology Transfer
and Intellectual Property Protection" 1.

Product development 2. Customer
development 3. Commercialization of
intellectual property 4. Technology

transfer and licensing

IK.6

CIOCOOHOCTH Ha OCHOBE OMHMCAHUS
SKOHOMHUYECKHX IPOLECCOB U
SIBJICHUI CTPOUTH CTaHAAPTHHIE
TEOPETUUECKUE U
HSKOHOMETPHUYECKHUE MOJIENH,
aHAJIM3UPOBATh U COJIEPIKATEIBHO
MHTEPIIPETUPOBATH M10JTyYEHHbIE
pe3yJIbTaThl

Evaluation of investment
attractiveness of the project
ITncbMeHHOE KOHTPOJIbHOE
MeponpusiTue

Topic: "Start-up: creation and
development" 1.Startup Development

Techniques 2. Tools to attract sources of
financing for entrepreneurship 3.

Evaluation of investment attractiveness of
the project




Komnerenuus Meponpusitue KonTpoaupyembie 3jieMeHTbI

SIBJICHUH CTPOUTH CTaHIAPTHBIC
TEOPETHYECKHE U
HYKOHOMETPHUYECKUE MOJICIIH,
aHAJM3UPOBATH U COACPIKATEIHEHO
MHTEPIPETHPOBATH TOTYYCHHBIE
pe3yIbTaThI

MK.7

CIIOCOOHOCTH aHAIM3UPOBATH U
MHTEPIPETHPOBATH (PUHAHCOBYIO,
OyXTraJnTepcKyIo 1 HHYIO
MH(POPMALINIO, COACPIKALILYIOCS B
OTYETHOCTH MPEANPUATUI
pasIUYHBIX (HOPM COOCTBEHHOCTH,
OpraHM3aluii, BETOMCTB H T.1., 1
HCTIONIb30BATh MTOJTyYCHHBIC
CBEJCHUS LT IPUHATHUS
YIPaBICHYECKUX PEIIECHUN

(MHaOMKATOP) TeKYILero KOHTPOJIs pe3yIbTaTOB 00y4eHHs
IK.6 Project risks The final theme of the course is aimed at
CIIOCOOHOCTB Ha OCHOBE ONMUCaHus | UTOroBoe KOHTPOJIbLHOE preparing for your presentation on the
HKOHOMHYECKUX TPOIIECCOB U MeponpHsiTHE group project.

Cneunpukanusa MeponpusTHH TEKylIero KOHTPOJIS
Creating a Business Model

[IpoK0mKUTETBHOCTE IPOBEACHMS MEPOIIPUATHUS IIPOMEKYTOUHOM aTTECTAlMu: 2 Yaca
VY cnoBus IpOBENECHNSI MEPOIIPUATHUS: B YaChl AyAUTOPHOMH padoThI

MaxkcuMaibHbIi 0aJu1, BEICTABIIIEMBIH 32 MEPONIPUATUE IPOMEKYTOUHON aTTecTauuu: 20
IIpoxoaHoii 6ann: 9

IToxa3zaTean oneHMBaHUA

Baaasl

TecToBbIe 3a/1aHNs, BKIIOYAIOUINE TEOPETUIECKUE BOMIPOCHI C OHUM, JABYMS U Oojiee OTBeTaMu
(oTpakaroT yMEHHS U HaBBIKHM COMOCTaBIIEHUsS 0a30BBIX KaTeropuii u nousatuii) Test tasks,

including theoretical questions with one, two or more answers (reflect the skills and abilities of
comparing basic categories and concepts)

10

Pemenwne keiic-3a1ad, 3amorHeHre 0000MIAIONUX TA0IHIl C COOTBETCTBYIOIIUMHU BBIBOJAMH
(orpaxkarot BrageHue) Solving case problems, filling out summary tables with appropriate

conclusions (reflect ownership)

10

Technology transfer and licensing

[Ipon0mKUTENBHOCTD TPOBEACHHS MEPOIIPUATHUS IPOMEKYTOUHOM aTTECTalluu: 2 yaca
VYcnoBust npoBeIEHHSI MEPOIIPUATHUS: B 4aAChl CAMOCTOSITEILHOI PadoThI
MakcumanbHBIA 0asll, BRICTABISIEMBIN 32 MEPOTIPUITHE MPOMEKYTOUHOM arTecTanun: 20
[Tpoxoxnoii 6amt: 9

IToxa3zarTenn oeHUBAHUA

Bajaabl




TecToBBIC 3alaHuA, BKIIIOYA0MUC TCOPCTUUCCKUEC BOIIPOCHI C OAHUM, ABYMS U 60)166 OTBCTaMH
(oTpakaroT yMEHUS M HABBIKK COTIOCTABJICHHS 0a30BBIX KaTeropuii u moHsTuii) Test assignments

that include theoretical questions with one, two or more answers (reflect the skills and abilities of
comparing basic categories and concepts)

10

Pemenue keiic-3amad, 3anoaHeHne 0000MIArONTUX TaOIUIL C COOTBETCTBYIOIIMMH BBIBOJIAMHU
(otpaxarot BirageHue)Solving case problems, filling out summary tables with appropriate

conclusions (reflect ownership)

10

Evaluation of investment attractiveness of the project

ITpoaomKUTENTEHOCTD TPOBECHUS MEPONIPUATHUS IPOMEKYTOUHOM aTTeCTalluU: 2 yaca
VYcnoBus npoBeaEHUS MEPONIPUATHUS: B YAChl ay/IMTOPHOM padoThI

MaxkcumanbHbIH 0ai, BEICTAaBIsIEMbIi 32 MEPONPUSATHE TPOMEKYTOUHOM aTTecTanuu: 20
[Tpoxonnoii 6amt: 9

IToxa3zaTesm oneHUBAHUS

Banabl

TecToBble 3a1aHNs, BKIIIOYAIOIINE TEOPETHUECKUE BOIIPOCH! C OHUM, IBYMs U 00Jiee OTBETaMHU
(oTpakaroT yMEHUS U HaBBIKM COIIOCTABJICHHUsI 0a30BbIX KaTeropuil u nonaruii) Test assignments

that include theoretical questions with one, two or more answers (reflect the skills and abilities of
comparing basic categories and concepts)

10

Pemenue keiic-3a1ay, 3amoHeHre 0000MAIOIUX Ta0IUIl C COOTBETCTBYIOIIMMHU BBIBOJAMH
(orpaxarot BnageHue)Solving case problems, filling out summary tables with appropriate

conclusions (reflect ownership)

10

Project risks

[TpoaomKUTET HOCTD MTPOBECHUS MEPOTIPUATHS IPOMEKYTOUHOM aTTeCTalluu: 2 yaca
YcnoBus mpoBeeHUS] MEPOTIPUATHUS: B YAChl ayINTOPHOH padoThI

MakcumanbHBIA 0ajl, BRICTABISIEMBIN 32 MEPOTIPUITHE MPOMEKYTOUHOM atTecTanun: 40
[Tpoxoanoii 6amr: 17

Iloka3aTey OLIEHUBAHUA

Bajaasl

3amuTa UTOroBOro OM3HeC-MpoeKTa (0TpakaeT BIaICHUEM HABBIKOB CO3JaHUS M PA3BUTHUS
cTapTan-KOMIIaHUN)
Protection of the final business project (reflects the skills of creating and developing a startup

company)

40




