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YBaxxaeMmble KoJL1eru!

OI'AOY BO «ITepmckmit HaIlMOHAJILHBIN HUCCJIEIOBATEILCKUN
MOJIUTEXHUYECKU YHHUBEPCUTET» Mpuriamaer Bac mpuHsATh ydactue B paboTe
Bcepoccuiickoift Hay4HO-IPAKTHYECKOM KOH(GEpPEeHIMH [0 BOIpOcaM pPa3BUTHS
TEXHOJIOTUYECKOTO MPEeANPUHUMATENILCTBA U TpaHChepa TEXHOJIOTHH.

[IpenocTaBieHHble MaTepHaibl OyAYT OMyOIMKOBaHBI B BUAC COOpPHHMKA CTaTei
C mpucBoeHreM Poccniickoro HHAeKca HAYyYHOT0 IUTHPOBAHMSI.

dopmar yuactus B KOHPEPEHIINH: OHJIAWH U 3a09HO.

CraTbhu oAaroTCst Ha PyCCKOM SI3BIKE.

K mewatn mpuHMMaloTCs MaTepHalibl, HUT/IEC paHee He MyOJWKOBaBIIMECS U
oTBevaronue teMatuke kKoHpepenuuu. [IpenocraBnsiembie sl MyOJUKAIUU CTAThU
JOJKHBI OTPaXaTh Pe3yJIbTaThl TEOPETHUECKUX, METOJIOJIOTUUECKUX U MPUKIATHBIX
HAy4YHBIX HCCIIEIOBaHUN. ABTOPHI OEpyT Ha CeOs1 OTBETCTBEHHOCTH 32 JOCTOBEPHOCTH
CBEJICHUI, W3JI0KCHHBIX B CTaThsiX. l[lojlydeHue opraHu3alMOHHBIM KOMHTETOM
CTaTbU W 3asBKM TMOJTBEPXKIACT pa3pelieHue aBTopa Ha o00paboTKy ero
MEePCOHATBHBIX IAHHBIX OPraHU3aAIMOHHBIM KOMUTETOM KOH(EPEHIUH.

[Tepen myOnukanueit Bce cTaTbu NPOXOAST 00sI3aTEIbHOE PEIEH3UPOBAHUE.

VYyactue B KoH(pepeHuun decmiiatHoe! COOPHUK Ha 3JIEKTPOHHOM HOCHTEIE
Oyner u3znan B sHBape 2022 r. u pa3zociiaH MO DJIEKTPOHHOW IIOYTE BCEM
y4aCTHUKaM.

TpedoBanus Kk 0popMIICHUIO U TTOIaYe CTATHH

1. Cmpykmypa nayunoit cmamou (cm. npun. 1):

- ®.1.0. aBTopa (-0B), yueHOE 3BaHHE, yUCHAsI CTCIICHb, MECTO PaOOTHI;
- 3ar'0JIOBOK CTaThH;

- agHoTarwus (70 100 cnoB);

- KJIFOYEBBIE CJI0BA (10 7 CJIOB);

- OCHOBHOM TE€KCT CTaThH;

- OubmmorpagUecKuii CIIMCOK.

2. Tpebosanusa k oghopmnenuro:
- pa3mep sucta A4,



- TI0JIs1 BEpXHEE, HUKHEE, JIEBOE U TIPABOE 2 CM;

- mpudT, nuarepsan Times New Roman, 14, uarepsan — 1,0;

- BBIpAaBHUBAHHUE TEKCTA M0 LIUPUHE;

- a03ar 1,25 cwm;

- OubnrorpaguyecKuii CIUCOK B KOHIIE CTaThH MO al(aBuUTy;

- PUCYHKH / TUarpamMMbl YepHO-0eJbIe, 110 TEKCTY CTaThH,

- (popMyIibI BO BCTpOEHHOM penakTope hopmyn Word, 1o TEKCTy CTaTbhu;
- 00beM CTaThu OT 2 110 4 CTpaHwII.

3. Tpebosanusn k nooaue cmamou.

- Ha3BaHue ¢aina co craThel Mo (aMuIUM TMEpPBOTO aBTOPA, €CIU HX
HECKOJIbKO — Harpumep, lBanoB_craths.doc;

- Ha3Banue ¢aina ¢ 3asBkod — Hampumep, MBanoB 3asBka.doc. ®Dopma
MPE/ICTABICHA B MPUJIOKEHUH (CM. TIPUIL. 2);

- tun ¢ainos Microsoft Word 97-2010 (doc, rtf);

- mocie Oubiuorpaduueckoro CHHCKa JIObKHA OBITh  IpeJCcTaBlIeHA
cienyromas nH(popmanus Ha aHTJIMACKOM SI3bIKE:

®UO aBTopa (-0B) MOJHOCTHIO;

y4€HOE 3BaHUE, yUeHasi CTeNeHb, MECTO padoThl, e-mail aBTopa

Ha3BaHUE CTaTbU

aHHOTAITUS

KJIFOUEBBIE CII0BA

Kpaiinnii cpox mopaum craren 07 nHosiops 2021 roma. ['oToBbIe cTaThu
MPOCUM OTHPABJIATh MO JJIEKTPOHHOM TouTe ¢ moMmeTkorl «Ha koHdepeHuuon:
info@razvedka-perm.ru.
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[Tpunoxenue 1

IIpuMmep oopMieHus1 CTATHH

Heanoe U.0O.
2. Ilepmo, llepmcKuii HaUUOHANLHBLIL UCC1E008AMENICKUIL NOIUMEXHUYECKUL
YHUsepcumem

HA3BAHHUE

B cTatbe pacCMOTpPEHBI TEOPETUUECKUE U MPUKJIIATHBIC ACTIEKTHI ...
KiroueBbie ciioBa;

TITLE

Abstract ...
Key words:

Tekct Tekct Texct Tekct Tekct Texct Texct Tekctr Texkct Texkct Tekct
Texct Texct Texct Tekct Texct Texct Tekct Texct Tekct
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[Tpunoxenue 2
3ASIBKA

Ha yuacTue Bo Beepoccuiickoit HayqHO-ITPaKTHUECKON KOH(PEPEHLIMU TI0 BOIIPOCaM
Pa3BUTHUS TEXHOJIOTMYECKOTO MPEAPUHUMATENBCTBA U TpaHc(hepa TEXHOIOTUI

dammus, mst, OT4ecTBO (ITOJTHOCTHIO)

Crtpana, ropoa

Opranuzanus (IOJHOCTHIO)

JomxHOCTD
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HazBanue cratbu
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